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Tradition and Modernity - the-Robert-Bosch-
Haus, former residence of the company founder,
and the Bosch Haus Heidehof are also the
workplaces of Robert Bosch Stiftung associates.
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The Bosch Group is a leading global supplier of technology and services. In the areas of

automotive and industrial technology, consumer goods, and building technology, some
260,000 associates generated sales of 43.7 billion euros in fiscal 2006. The Bosch Group
comprises Robert Bosch GmbH and its roughly 300 subsidiary and regional companies in
over 50 countries. This worldwide development, manufacturing, and sales network is the
foundation for further growth. Bosch spends more than three billion euros each year for
research and development, and in 2006 applied for over 3,000 patents worldwide. The
company was set up in Stuttgart in 1886 by Robert Bosch (1861-1942) as “Workshop for
Precision Mechanics and Electrical Engineering.”’

The special ownership structure of Robert Bosch GmbH guarantees the entrepreneurial
freedom of the Bosch Group, making it possible for the company to plan over the long term
and to undertake significant up-front investments in the safeguarding of its future. Ninety-
two percent of the share capital of Robert Bosch GmbH is held by Robert Bosch Stiftung
GmbH, a charitable foundation. The majority of voting rights are held by Robert Bosch
Industrietreuhand KG, an industrial trust. The entrepreneurial ownership functions are carried
out by the trust. The remaining shares are held by the Bosch family and by Robert Bosch
GmbH.

Additional information can be accessed at www.bosch.com

World of Bosch

Invented for Life — MEIZHABDHDIC
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Since its founding Bosch has consistently worked to contribute to improving the quality of life
throughout the world by creating innovative technology. The company is the leading supplier of
automotive technology and is also active in other wide-ranging fields including industrial technology,
consumer goods and building technology. With sales of 43.7 billion euros (approximately 6.4 trillion
yen) and more than 260,000 associates worldwide, the global company is growing even further. While
preserving the spirit of our founder, we will assume our social and environmental responsibilities to
contribute to forming a sustainable recycling society.
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Corporate Philosophy
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The first Bosch low-voltage magneto

that was constructed in 1887,

a year after the founding of the company,
had become an international success.
The 100,000th magneto type D6

was constructed in 1906.
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A spirit of economic independence and service to society is fundamental to Bosch,
a global company founded in Germany. Entrepreneurial freedom and financial
independence allow our actions to be guided by a long-term perspetive, so that our
original, cutting-edge technology makes a major contribution to the development
of the industry. We strive for sustained economic success and a leading market
position in all that we do, but profits are returned to society through the Robert
Bosch Foundation, which holds 92% of the Bosch capital stock.

Corporate Philosophy | Corporate Profile | Bosch Group in Japan | 5

B IRFBERMORBIC L > T, ARDEFEDE (Quality of
life)ZA LS, RETHETELGBREHSOBRICESLET

Our intention is to enhance the quality of life with

advanced technology and to contribute to building
a safe and sustainable recycling society.
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Preserving the Founding Spirit
Economic Independence and Service to Society

In 1886 a young 25-year-old entrepreneur founded the "Workshop
for Precision Mechanics and Electrical Engineering" in Stuttgart,
Germany. This was the origin of the Bosch Group, which now has
some 260,000 associates worldwide. The following year Bosch
devised the low-voltage magneto for use in stationary gas-driven
engines, and in 1902 the company developed the high-voltage
magneto and the spark plug, which brought about a landmark
improvement in engine performance. Bosch achieved steady growth
in tandem with the development of the automobile industry, to
which it has made an outstanding contribution. Bosch's creed from
its founding to the present day has been to run its operations with a
spirit of independence. As a result, it has developed many original,
cutting-edge technologies.

In the years after World War |, when Bosch was already laying the
foundation of the automotive industry, the company worked to
further diversify its business fields. In 1928 Bosch put its first power
tool on the market and in 1932 moved into gas appliances with its
acquisition of Junkers & Co. In addition, Bosch began production

of household appliances in 1933. In this way Bosch took the first
step toward its present form as a general electric and electronics
manufacturer that is active in a range of sectors including Automotive
Technology, Industrial Technology, and Consumer Goods and Building
Technology.

A spirit of prizing independence is evident in the change of Bosch's
organization to a private limited company (GmbH) in 1937, a change
that reflected the founder’s will because financial independence
makes it possible to carry through with the company’s own
management policies from a long-term perspective.

Bosch is also characterized by the fact that the Robert Bosch
Foundation, a charitable foundation, holds 92% of Robert Bosch
GmbH capital stock. The entrepreneurial ownership functions are
carried out by Robert Bosch Industrietreuhand KG. Bosch returns
group profits to society via the Robert Bosch Foundation (page 22),
which implements its founder’s philanthropic and social aims. In the
spirit of our founder, we particularly demonstrate corporate social
and environmental responsibility.

1900, AN—hRy¥al@rabkyy MILbDRYRYSVEDICE
WEEYEBAL, BF, RERISRORNOBHITBEERLI UL

In 1900 Robert Bosch purchased his first piece of land and
erected a new building on Hoppenlau Street, Stuttgart,

where he built his first factory with 45 employees in 1901.
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(Left) Strict environmental tests are used to achieve the high-performance Bosch

quality that offers excellent safety and functionality
(Right) Associates at the analysis station inspect the ceramic boards for Electronic

Pu rS u it Of S u pe rio r Q u a I ity ‘ ~ y = g \! , _ = stability Control systems manufactured in the clean room
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TBEIFE— TREFEF—ZERULT Aiming to be an essential partner for customers by taking the
BEIFOF—/\— F—142 Customer First" and the "Quality First" approach

—_ - - - . N N "I have always acted according to the principle that | would rather
MEEEES<SVRE, BLaREEESLANEL ,

lose money than trust." "The integrity of my promises, the belief

RICHETHZD L. ABOHENEDMEICEI>THERL  inthe value of my products and of my word of honor have always
TlER. SSIEEEZEALDEVWSERICK>TELEREIE. had a higher priority to me than a transitory profit." (Robert Bosch,
—BHRARLDACE L TREEBROTSHS, (Al

. Bosch has always set its sights on achieving high quality and
A/\—=hk7Rv 1) reliability. Bosch consistently maintains that stance even now, over a

BEIEEZXDOEBPEEIS. Ry I1I3EWVRESEREMEAIE  century after its establishment. Due to the globalized customer base
KRUBIFTWED, BEOS O—/VLELEERESEOBL. & and stiffer international competition, customer needs have diversified

A 7m o - . to include higher safety standards, measures to address social and
[ B I I . — KR £
2MfRE R - RIEEEANDOKIG, AN - AR vironmental problems, and solutions to reduce cost and increase

E ‘ﬁfEGJE;EE:—Z“tEt%ﬁ{I: L. B RICkOENZHBEDS efficiency and speed. At the same time, modern products are
ELTWET, bt EIFc. 550 IEETEHLVRE expected to offer higher quality. We consider it part of our mission
— o e = N N - to satisfy our customers by offering highly reliable quality products
= | b 4 = —| — 48 (H 3
CEREE BoRMiZRA cEmzREICRML BRLT featuring innovative technology.
Wtk &z FmEEITVED, Bosch has introduced systematic methods for its continuous
My Yald, ENREIOCROAFERELT B EEHE improvement process: the Bosch Product Engineering System (BES),
. . the Bosch Production System (BPS), and the Bosch Sales & Marketin
#7T®d "Bosch Product Engineering System (BES),. f# * System (B75) g
o . o System (BSS). To attain high quality through the Bosch global group,
BOAE I Bosch Production System (BPS),. RFce Bosch Japan aims to be the driving force by transmitting its quality
I—T T4 7 CHIFBBosch Sales & Marketing System concept to other locations in the world. For example, we take the
Fa4—HI c TVIYIRIAY MY RT LDOME (BSS) ) ZEBALTWET, A—/L-Rvy2ELTaV\REEE initiative in the worldwide introduction of DRBFM (Design Review
EHREH R Z LTRSS ICRELT B3I, e _ . . o B _ Based on Failure Mode), a technique for preventing failures in the
WEXEAABEANT AU Tova - /X ‘BIarcdic, RIBERORY Y 2ld, MEICNTEEZTT  jevelopment phase.
LOBAERELTNET AHRICEE U F|1BERDIEZHILTVET, &2 L. We have gained customers’ trust and become their key partner by
To optimize fuel economy, emissions H] L —< AE BF =P SR _ implementing our "Customer First" and "Quality First" principles.
and performance of diesel engine ?ﬁ ?;ﬂ;fiﬁg Fpﬁ_EQER%E_I b7f;,—= mfi,.;ﬁia—sﬁ-j);b Under this quality policy, Bosch Corp. has built a quality management
managemehtéysfemsfurther’ - esign heview based on railure Moae) system to maintain certification by international standards such as
Bosch tests injection nozzle holes

using precise optical measurement Z=, BENSHRICERULTVWE D, ISO/TS 16949: 2002 and has continually improved its effectiveness. It
techniques. My (R IF. "EEIFE— RESE—EERLC R has conducted the Kaizen "Small-Group Improvement Activities" and
= = e IR O E _ the "Kaizen Proposal System', programs that employ the QC-circle
féljoajf;sﬁgggng;qgo\;;%ﬂ; b::; b(;:_ %é;;gﬁfi;;ii approach to improve the quality of all business processes.
\\\ : 5 C AN @EID\E ME TS
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The realization of high quality - that is the most important corporate guiding
principle of Bosch since it was first established. In response to the advanced
demands from customers, Bosch engages in the development of state-of-the-art

technologies, as well as the pursuit of an even higher level of quality in all aspects

. . . y G JA=NIb « RV T —RBRY Y 2QATEMEF TV Tr—vavick>T.
of its business operations. 1 N g HRBOBERICED S BERERHELET

Bosch provides customers around the world with unfailing
reliability through core technologies that are global
standards, and through applied technology development.
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Global Network
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Bosch has a global network for research and development, manufacturing, sales,
and service. Based on the strengths of this global network, Bosch supplies a total
solution to every customer in the various business areas in which it operates.

' O—/NJLEO—HIL, COMADEBRIMEEENT ZET Ry Y1 IBERE - —XICEYIC I i 2 TWETD,
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Having both global and local perspectives enables Bosch to respond optimally to
customer needs. Bosch has achieved the finest global supply system through the
strengths of our worldwide R&D, manufacturing, sales and service network as well
as optimal localization.

77219y hOMRREEY T, 15730 HE
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At our development center in Abstatt/
Germany, some 1,900 associates from 30
countries work together successfully.
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The diversity of our
cultures is a source of
additional strength.

Global engineering and supply system

Bosch set up operations outside of Germany only a few years after
its founding in 1886. Overseas expansion continued steadily after
that, and Bosch established an agent in Japan in 1911. With around
270 manufacturing sites in 32 countries, we aim to be a key partner
for the global growth of our customers through the strengths of our
worldwide R&D, manufacturing, sales, and service network, and
optimal localization.

Bosch, as the world’s largest supplier of automotive equipment,
attaches special importance to its activities in the Asia-Pacific region,
Which is an area of strong growth. In particular, our presence in
Japan is the key to the Bosch group’s long-standing success.

We work closely with all JOEM (Japanese automakers). Our
associates in development, application, and production cooperate
closely with our customers to implement projects locally and also
support our Japanese business partners with their operations outside
Japan. It is here that the benefits of our strategy and supply system
towards global market come to the fore.

As a leading technology and services company not only in the
automotive field but also in various industries, we power the growth
of customers as well as ourselves. The diversity of our cultures is a
source of additional strength. To accomplish our corporate vision for
long-term growth, we act according to our shared guiding principle
"the Bosch Values". We see each task as a new challenge, and we are
dedicated to our work.

ROYDSEEA, BEDSHRN. 1911 FLK. BFEDERFANR
EREMEFEL TSRy Va3, 5RZMEEZEELET

From Germany to Japan, and from Japan to the world:
Since 1911 Bosch has been providing Japanese
industries with cutting-edge technologies, and shall
continue to work toward even greater advances.

XILHIS KR, T5538S%E
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Bosch Group Worldwide
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Relationship between

Bosch business areas worldwide

and Bosch group companies in Japan

Nippon Injector Corporation
BAA D78 %K et

Advanced Driver Information
Technology Corporation
# = 21tAdvanced Driver Information
Technology

Bosch Engineering Service
Japan K.K.

KyYaTLIZPUL T —ERBR AH
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Automotive Technology

HE)ERET// 00 —

Consumer Goods and
Building Technology

HEM -BEEET /00 —

Industrial Technology

EERET//O00 —

2y
GS (Gasoline Systems)
HIYY S RF L

DS (Diesel Systems)
TA—HI-IRTL

" CB (Chassis Systems Brakes)
W imem VY=V ATFALTL—F

;ﬂ CC (Chassis Systems Control)
. Yy Y=Y AT L-AXbA-I

7 SG
__ (Starter Motors & Generators)
R - RA—A—F—F—&FIER—F—

L ED (Electrical Drives)
ILINIAIIRSAT

CM (Car Multimedia)
H—RIFATLT

g AE (Automotive Electronics)
X F—hE—FT17-ILYMAZYX

.“
4
7

AA (Automotive Aftermarket)
F—bE—F14T T I72—=<—Fvb

ETAS GmbH
BEERIES 2T LRFEXEY —IV

Bosch Corp.

Ry apRatt

EVI Audio Japan Ltd.

—P.14

PT (Power Tools)

EEHTR

TT (Thermotechnology)
Y—F-FHy/0—

BSH Bosch und Siemens
Hausgeraete GmbH

(Household Appliances)
1EEWSE

ST(Bosch Sicherheitssysteme GmbH)

MARHA—TI7AA—T1F T v /N>

tXal)rq-TRATL

HENSHEA, BEHSHFEAN

RE. Ryya- 7 —T7I3EEEHERT I/ O —, EEE
BRTU/0Y—, HEM- BEEETV/OY—-0 3 FFEEZE
LT ZDOBIKICHOIBDEEDEF T HFK - & k5t - —
EZADFEELLITO—NIL - Xy NT—U % BEL, EED
R ELENTWET, RyYald BRORETBICHETEF v
Y2=FIAL. KB OFFIEZR LS ETIZANEED/INZ
VR%ZEBZETHBEERDORFNEESD. EHROMHZICH

WTEEZIRRUTWEX T,

Bosch Rexroth Corporation
Ky2a-Ly 7202 KKSH

—P.18

Bosch Packaging Technology K.K.
Ryoa Nyr—227 F7/09 —#Aeit

—P.18

BR (Bosch Rexroth)
RyPa-LyYPZXARX

W PA (Packaging Technology)
PRI Y

From the World to Japan, from Japan to the World

Currently Bosch Group has a significant presence in various business
operations through its three main business sectors; Automotive
Technology, Industrial Technology, and Consumer Goods and Building
Technology, with a global network characterized by substantial
development, manufacturing, sales and service. We make use of our
opportunities in the world's future growth markets and increase the
competitiveness of our entire organization via international expertise
and a balanced cost structure. We consistently pursue our strategy of
further expanding our presence in international markets.
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Environmental Protection

BRIBEICHY 58E
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Automotive Technology

BEyEET 7/ 05—

Ny 2F 1970 FERM S, T2 (Sicher). 27— (Sauber).
A Ix(Sparsam) %8138, 7OV L% KKk, RO
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HADRY Y 2(1) B LUEETFRILE. BEASHIEDWT,

ARFERISLEE. FR. BEVT1IL)DORERETORES

Consumer Goods and Building Technology

HER - BEREET /O 08

MR—OY 1 7EFIZRYV1BHTELHSIZE ER - &R
BIRE, ISKKFERBOERBITAIILZ, MvTAXA—H—EUT
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BILEDSUCREBYRIAV N AT LADBEZEET V(T Schutz von
PN, WESBH TR, HAHR - PkOMIE. PRTRARY EF\ S"Z Ko
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In all its business operations, Bosch offers technical solutions for resolving global environmental problems.

Bosch has since the 1970s put into practice the fundamental principles of the “3S” program: safe (“Sicher” in German), clean
(“Sauber”) and economical (“Sparsam”). The program takes the environment into consideration in all product stages, and it
covers operations from planning, procurement, and production line structuring to conserving resources. In recent years, we
are focusing on a series of technical solutions for reducing fuel consumption and exhaust emissions including CO2. Here we
are working together with automotive manufacturers to develop not only power train technologies such as engine management
systems for diesel, gasoline, hybrid, CNG (compressed natural gas), and flex-fuel, but also integrated solutions including onboard
electric circuit management and energy management.

In line with the 4th Mid-term Environmental Action Plan (2006-2010), Bosch Corp. and its production subsidiaries carry out
a range of environmental activities in accordance with the Environmental Policy. The manufacturing sectors strive to reduce
exhaust, drainage, and chemical substances and to develop innovative treatment for chips and machining oil. We also have been
engaged in clean-up programs for solid and underground contaminations.

The Power Tools Division has been promoting the “SUN 21" (“Safety for Environment and Nature in the 21st Century” in German)
program since 2000, and has been engaged in environmental protection activities in every location worldwide. Bosch power
tools are designed to be dismantled easily, and their parts must be recyclable. Bosch is the only firm in the Japanese industry
that recycles spent power tools under the “Happy End!” recycling activity of the Bosch Group worldwide.

Bosch in Japan
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In 1911 an initial agency contract in Japan was signed, and the first repair workshop for Bosch products
in Japan was established the following year in Yokohama. The Bosch Group in Japan has since grown
to operate well-established sites for development, production, sales, and services, and employs some
8,000 associates. While providing the global Bosch Group with our outstanding expertise in product
development, production, quality management, and response to customers, we aim to be a key partner
for the global growth of our customers.
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Bosch Corporation
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Further strengthening customer-oriented
services and providing state-of-the-art
technologies through the effective utilization
of global business resources

In 1939 Diesel Kiki Co., Ltd. was founded

under a license of Robert Bosch GmbH for
domestic production of fuel-injection pumps
for diesel engines. Originally established with
an investment from a then major Japanese
manufacturer of engines for heavy-duty vehicles,
this company was renamed ZEXEL Corp. in
1990. In August 1997 Robert Bosch GmbH was
the top shareholder of the company and in April
1999 it acquired the majority of the shares,
making it a real member of the Bosch Group. In
July 2000, the company took over the directly
supplied automotive operations conducted by
the former Bosch K.K. and was reorganized as
Bosch Automotive Systems Corp. In July 2002 it
got a fresh start by merging with Bosch Braking
Systems Co., Ltd. and Bosch Electronics Corp.

In July 2005, Bosch Automotive Systems Corp.
absorbed Bosch K.K., a 100%-owned subsidiary,
to form a new entity, Bosch Corp.

Bosch in Japan makes the most of the Bosch
Group’s global resources, i.e., the solid
development, production, and sales network
worldwide, and of the sophisticated know-
how and solid business foundations we have
achieved in Japan in the fields of product
development, production processes, and quality
management. The aim is to further strengthen
our position as a key partner for Japanese
customers and expand our good partnership
with Asian customers.
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© Common Rail Systems for
Passenger Vehicles and
Commercial Vehicles

© PE Pumps

© PFR Pumps

© Nozzles and Nozzle Holders

© Injectors for Gasoline Engines

© High-pressure Pumps for
Gasoline Engines

© Control Valves

© Brake Boosters

© Master Cylinders

© Hydraulic Units

© Speed Sensors

© Proportioning Valves
© Disk Brakes

© Drum Brakes

© Airbag Control Units

© Diesel Injection Control Units
© ABS/TCS/ESC Control Units

O Steering Angle Sensors

© Brushless Blowermotor Drivers

© Transmission Controls

Common Rail

Injectors Assembly
Line
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Safety, comfort and
environmental compatibility

With its state-of-the-art technologies, Bosch
proposes various solutions for meeting
increasingly stringent automotive needs.

A striking example is the common rail system.
This high pressure fuel injection technology
employs multi-phase injection to maintain a
proper state of combustion, thus reducing not
only CO2 emissions, but also the generation

of nitrogen oxides (NOx) and particulate
matter (PM). At the same time, it helps the
engine to deliver higher output. In 2003 Bosch
started series production of the 3rd-generation
common rail system incorporating piezo
injectors. The manufacturer is also working on
a 4th-generation common rail system to achieve
even higher pressure in injection nozzles, while
maintaining an optimal balance for the entire
system. To make diesels even friendlier to our
planet, Bosch continues to develop innovative
after-treatment systems. These include the
DENOXTRONIC system based on selective
catalytic reduction (SCR).

In gasoline engine technology, Bosch has
recently developed small injectors that
significantly increase engine output and fuel
economy. At the same time these injectors
reduce the engine’s environmental impact by
already meeting future emission standards.

EM(TLZbAZy-EVa-l) &

FPIF1I—HECVTIRILL
EM (Electronic Module), Actuators and Push Belt
for Continuously Variable Transmissions (CVT)

BIHAIAEYL—ILYRTL
3rd Generation Common
Rail System Gasoline Engines

HAYIv12919%
"EV14" Fuel Injector for

F14—EI TV I VHIHECU
Diesel Injection Control Unit




16 | Bosch Group in Japan | Corporate Profile | Bosch Corporation

I7INy JHIE ECU
Airbag Control Unit
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From passive to active safety:
Focus on ESC and CAPS

Occupant safety is one of the most important
challenges for Bosch. The Electronic Stability
Control (ESC) not only integrates the functions
of ABS and the Traction Control System

(TCS), but also recognizes critical situations
that could lead to accidents. ESC controls

the vehicle's brake and engine management
systems to stabilize the body, helping the driver
in accident prevention. Active safety (assistance
in accident prevention) is now being seen as
more important than passive safety (occupant
protection during impact). In keeping with this
trend, Bosch, as a manufacturer of complete
braking systems, considers ESC a core
technology of active safety.

Active safety concepts have been developed
in the area of airbag technology as well. These
include up-front sensors for recognizing pre-
impact changes in the situation and seating
sensors. Bosch has also developed various
sensors, application-specific integrated circuits
(ASICs), and other electronic elements for
vehicles on an independent basis. These
components are used in products of group
companies, and provided to the consumer
electronic industry.

Bosch also believes that "Combined Active and
Passive Safety", or "CAPS" in short, is an area
with great potential. The greatest strength of a
global player lies in the fact that it can develop
and produce original technologies in the right
place and use them to provide a total solution
to every car manufacturer.

FPI79—=—=ryhNEE
HATIONEICEX%HHKBL. BBER
BERZFHRDICIRRICARIN—H—E
A RYRNT—=IH#BELTWSTaRY Y2l
1972F(IC100%HERAREAELTAON—
MRyya-Iv/0 k) (1985F Ry a
(BRINHBEE)ZRIINY Y 1B RDH
ARFBEHEZRTICHEES L. Ry aEER
TOEBEEEFUIZ,2005F7 A BHRy> a2
BRIFBE)RYY2 A= E—T1T VR
TLhZEEHRRTETBIHTRINEHI NG
SHBERYY2(R) ELER U MEITKD.
BREEREZENCULEWERIZIETYS
I —WREEH SEROWKBREICHIT. TS
ICREGEB AR LN TEEL
HEE#RBF7Y—~—T VR B
BHEEER EHTEREORMARTGELY
P—ERCBVWTUEBENNY—T TV
BZREITIMBEZEROEEEE. DR
AXEETS>E—ILAEVT—HSDERIE
HOEMT —EXDRMREICID. —EDE
BHEZBRUTVWET,

Bosch Corporation | Corporate Profile | Bosch Group in Japan | 17

ZA7zvyarBYFILLAY « KyTFU—N\YI—RYIL
GBH 36V-LI &
Lithium-ion Battery Hammer Drill for Professional Use
Type GBH 36V-LI

DIY BYFILALAY « NyFTU—RZ/4/IX—KYJL
PSR 300LI &

Lithium-ion Battery Driver Drill

Type PSR300LI

Bosch's aftermarket business in Japan

In 1911 Bosch commenced its operations in
Japan starting with the main emphasis on
sales of automotive electrical equipment, and
gradually built its customer service network.

In 1972 it established Robert Bosch (Japan)

Ltd. (name changed to Bosch K.K. in 1985) as

a wholly-owned Japanese subsidiary. Importing
and sales of Bosch products were integrated
under the new company, and Bosch built its
foundation in Japan. InJuly 2005, the trading
company Bosch K.K. was merged into Bosch
Automotive Systems Corp., which is now known
as Bosch Corp. This integration enables us to
benefit from important synergies and puts us
on a good footing for mastering the challenges
that lie ahead. Bosch Corp. also continues

to offer automotive aftermarket equipment,
work-shop testing equipment and power tools,
with increasingly better customer satisfaction
through comprehensive marketing strategy
proposals by sales operations that are tailored
to each locality, and through the central sales
center and technical support department that
provide sales support.

EE=ERTA/\—TL—K
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Wiper Blade for Domestic Cars
"AEROTWIN MULTI"

ECU Diagnostics"KTS650"

EEHRXHICT—2)LIN—
"Mega Power Silver"
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© Automotive Parts and
Diagnostic Systems

© Car Accessories
(Batteries, Wiper Blades,
Halogen Bulbs, etc.)

© Power Tools
© Power Tools Accessories
© Measuring Tools
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Sales Promotion Activities of Diesel & ESC
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Clean Diesel Autumn FESTA 2006
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Diesel study and debate session for the
bers of the Tokyo Metropolitan assembly

ESC #fRERS
ESC Test-ride event

BERL Y HBETOS R MM ESC ZHE

ESC promotion activities at
the Red Brick Warehouse
in Yokohama

The share of diesel engines in newly registered
passenger cars in western Europe currently
exceeds 50% and further growth is also
expected. Bosch's outstanding products,
including the newest common rail system and
the DENOXTRONIC metering system, greatly
contribute to the increased popularity of diesel
cars because these systems provide improved
fuel consumption and reduced CO2 emissions.
The present diesel engine is quiet, clean

and economical. Furthermore, a dynamic
driving experience can be realized. In order to
promote an understanding of the newest diesel
technology and contribute to the popularity
of diesel vehicles, Bosch carries out various
promotion activities such as exhibiting at
environmental events, holding lectures and
meetings, and providing test-ride events for
government and municipal offices, related
organizations, automotive manufacturers, the
media and consumers. Through such activities,
Bosch also aims to make a further contribution
to a sustainable automotive society.

In Japan, although the number of fatalities from
traffic accidents has declined due to the spread
of systems that protect the occupant at the time
of impact, the number of traffic accidents and
the number of injuries is still high. Bosch's ESC
helps to prevent accidents in critical situations
and thereby contributes to their decline.
According to studies by Bosch, although
approximately 70% of new cars in Germany are
equipped with ESC, only approximately 10%

of new cars in Japan are equipped with ESC.

In order to increase awareness and expand the
implementation of ESC systems, Bosch holds
test-ride events for government and municipal
offices, related organizations, automotive
manufacturers, and consumers and promotes
ESC at various other events. Furthermore, Bosch
has formed the "ESC Promotion Committee"
together with ADVICS and Continental teves.
These three companies cooperate and strive to
promote ESC.

Bosch continues its ESC promotion activities in
the Japanese market in order that everyone may
have a safe and enjoyable driving experience.

iHRIZEEAIC

RES N/ ESC L&
ESC advertising
panel installed in the
Memanbetsu airport
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Bosch Rexroth Corporation
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Hydraulic products

"Drive & Control Company"
Bosch Rexroth

Bosch Rexroth Corporation develops and
produces hydraulics, FA module components,
linear motion, and servo drive systems, which
contribute to the industrial technologies of
the Bosch Group. In the Japanese market, the
company has proven experience in construction
machinery, marine equipment, machine tools,
presses, printing machines, semiconductor and
electronics device production, and automobile
parts production. By offering a wide range of
drives and controls, Rexroth is a strong partner
and a comprehensive supplier for customers,
and also offers a global support network of
sales and service.
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Application Using Linear Motion

and Assembly Technologies
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© Hydraulic Pumps & Motors,
Hydraulics Valves
© Hydraulic Units,
Hydraulics Control Systems
© Aluminum Frame Structure Modules
© Linear Motion
© AC Servo Drive Systems,
Motion Control Systems
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AC Servo Drive System

Bosch Packaging Technology K.K.
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EEAR fMEO—aks
Vertical Form Fill and
Seal Machine

The top maker of state-of-the-art packaging
technology that is the global standard

Bosch Packaging Technology K.K., established

in 1982, is the Japanese packaging technology
arm of Bosch, one of the world’s largest
packaging machinery manufacturers. The
company not only imports high-quality, global-
standard packaging machinery, but also offers
domestic license manufacturing that employs
advanced technologies unique to Japan.
Products include filling and packaging machines
for ampoule, vial, and syringe lines (liquid) and
for tablet/capsule lines (solid) and other items;
confectionery manufacturing and packaging
machines; as well as food and beverage
packaging machines with systems for sterile
filling and packaging, vacuum sealing, and other
tasks. Bosch Packaging Technology K.K. also
offers development, design and line-engineering

P27 - N1 TILE
ERRAIT
Ampoule-Vial Line
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© Pharmaceutical Packaging Lines

© Food Packaging Lines

© Confectionery Processing and
Packaging Lines




20 | Bosch Group in Japan | Corporate Profile | Bosch Corporation

Bosch Corporation | Corporate Profile | Bosch Group in Japan | 21

Development, Manufacturing and

Sales Network in Japan
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Bosch Corporation
RyTa ket

&t RREEAXES 3-6-7
Head Office: 3-6-7, Shibuya,
Shibuya-ku, Tokyo

RRLE—Ti5 @O AN
FERE: Fr—EILIVIVA
PRRIESIRE E D
Higashimatsuyama No. 1 Plant
Products: Fuel-injection Equipment
for Diesel Engines and others

FEIS oA
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REESRERRIED

Yorii Plant

Products: Fuel-injection Equipment
Components for Diesel Engines and
others

XHTIEH oA
FERB: Fr—EILIVIVA
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Ota Plant

Products: Fuel-injection Equipment
for Diesel Engines and others

BT A
FERE @RS IUERMT
Wakamatsu Plant

Products: Molds and parts
manufacturing

v Y—YAT LY MO Chassis Systems Brakes & Chassis Systems Control
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Technical Center Memanbetsu
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Tochigi Plant

Products: Hydraulic Units,

Speed Sensors and others

BERERS (FRha2—2) [ |

Shiobara Proving Ground
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Higashimatsuyama No. 2 Plant
Products: Brake Boosters and

others
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Yokohama Office

Technical Sales and Application
Engineering for Gasoline Systems
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VY22 2T LSRR
Odawara Office

(located in Nippon Injector Corp.)
Application Engineering

for Gasoline Systems

saLIG 0O A
FERE : TL—FBRAEFHL
Musashi Plant

Products: Brake Products and
others
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Yokohama Office

Modulation System
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Okazaki Plant

Products: Brake Boosters and
others

LEIS A
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Hiroshima Plant

Products: Brake Boosters and
others
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Tomioka Plant

Products: Electronic Control Unit

and Transmission Controls

Bosch Engineering Service

Japan K.K.
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Head Office: 12F, Asahi Building, 3-33-8, Tsuruya-

Nippon Injector Corporation ETAS KK.
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At #R)IIRNERTEE 313
Head Office: 313, Takata, Odawara-shi,

® O

Kanagawa Head Office: 17F, Queen's Tower C, 2-3-5

cho, Kanagawa-ku, Yokohama-shi, Kanagawa

EVI Audio Japan Ltd.

KRS A—TATAA—T AT v/

it RREBIHAAXAS 5-3-8
Head Office: 5-3-6, Funabashi,
Setagaya-ku, Tokyo

IS NE

@ = F% Development/Application, A =#i& Manufacturing, O = B2 Sales Office,
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Bosch Packaging Technology K.K.
Ryya Nyr—Ivy 7o/ —kAat
it RREEAXES 3-6-7

Head Office: 3-6-7, Shibuya, Shibuya-ku, Tokyo
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RIR L ETRPER 5-1
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K7—1=y bMED

Head Office Tsuchiura Plant:

5-1, Higashinakanuki-machi,
Tsuchiura-shi, Ibaraki

Products: Piston Pumps, Motors,
Power units and others

Bosch Rexroth Corporation
My a-Ly I AOXKRRE

At RREEAXES 3-6-7

Head Office: 3-6-7, Shibuya, Shibuya-ku, Tokyo

Minato-mirai, Nishi-ku, Yokohama-shi, Kanagawa

fRfE 5 00 A
FERMEBEHER 2-2-2
TEGRHE | EERTE - DRI,
BE - BRRIFIE - SR,
RIERNS - TEEW

Funabashi Plant: 2-2-2,

Nishiura, Funabashi-shi, Chiba
Products: Manufacturing, importing,
and marketing systems and
machinery for medical packaging,
food and beverage packaging and
confectionery packaging, and
providing engineering services

ZHETS: oA
FHMEAPEAROE LN
3-203-1

FERE  BEREARBATILF 7L
avbkAa=iL - XV FPRY FED
Nagoya Plant: 3-203-1,
Kamioguchi,

Oguchi-cho, Niwa-gun, Aichi
Products: Mobile Control Valves

for Mobile Applications, Gear

Pumps and others

W =F7Y=h)lt>%— Technical Center
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Corporate Social Responsibility
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Service to society is fundamental to Bosch's corporate philosophy. It returns group profits to society through the Robert Bosch
Foundation, which holds 92% of Bosch capital stock. The Foundation currently supports projects in science, health, international
relations, education, society, and culture.

Since 2005 Bosch Corp. in Japan has operated the CSR Promotion Section that promotes activities on compliance, internal
control, safety and environment, and social contributions to address corporate social responsibilities for all stakeholders. It has
set up the Social Contribution Committee to be a good and reliable partner for the regional communities.

Our social welfare activities include collecting donations for victims of disasters in Japan and other countries, the "SHUSHU"
pull tabs collection that are exchanged for wheel chairs and donated to local governments, and opening facilities to the public
for promoting health. Environmental activities include an activity for preservation of forests and the “Clean Hiking” around our
plants. We support the “Japan Three-Day March,” the annual walking event held in Higashimatsuyama, Saitama, and take part in
local events as well. In culture and education, we provide plant tours for students, accept interns, support symphony orchestras
and hold free concerts, and assist international academic exchange programs such as the Scholarship for Studies in Germany
and Medical Fellowship.

In addition, we award the “Social Contribution Prize” to our associates, and also support for volunteer activities.



